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Budapest hotel helps to make a little go a long way:
Generous hotel guests at Hilton Budapest West End have used their small change to make a big difference to children with disabilities thanks to a special fundraiser run in Hilton Hotels. The three month campaign, which has been running across Europe throughout October, November and December, has in total raised more than €65,000 for charity. 
The Hilton in the Community Foundation campaign invites Hilton guests to add an optional €1 or 270 Hungarian Forints onto their room bill during their stay. Guests at the Budapest hotel have raised €1,196.60 towards the campaign.
All net proceeds raised from the campaign in Hungary will be used to support the Red Noses Clowndoctors Fundation (Piros Orr Bohócdoktorok Alapítvány), a non-profit organisation which relies on donations to continue its support for children in hospitals. The clowndoctors' professional training and their involvement in special hospital cases continue to make a positive difference to children in hospitals lives.
Jan Thomsen, General Manager Hilton Budapest West End said:
 “I would like to thank every guest who chose to donate to this campaign. We are delighted to be supporting Red Noses and hopefully this grant will help them to improve many children’s lives here in Hungary.”
Agnes Rékay, Director Red Noses Clowndoctors Fundation, said: 
“Piros Orr organizes regular clown doctor visits in 10 hospitals in Hungary. One of the biggest is the Madarász Hospital, which is quite close to Hilton Budapest West End. We are going to finance clown doctor visits in this Hospital as a result of the fundraising.”

 ‘Small Change Big Difference’ has been running since 2004 in the UK and Ireland, raising over €900,000 for charity. The campaign has expanded this year to include Continental Europe for the first time. A total of 116 hotels in 14 European countries have contributed to the money raised.
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Tel: 0207 605 7733
Email: john.townsend@hilton.com
About the Hilton in the Community Foundation:

The Hilton in the Community Foundation was founded in 2000 as Hilton Hotels’ charity dedicated to supporting young people in need. Focused on Education and Health, grants supporting disadvantaged young people are made in Europe, while in the event of international disaster; grants are made to relief organisations at the Trustees’ discretion.  

In 2008 the Foundation awarded €1.4 million to 294 charitable organisations benefiting over 200,000 young people.
The Foundation's core costs are funded by Hilton Hotels, so every net pound raised goes directly to good causes.  Donations are funded almost entirely through the generous efforts and contributions of Hilton team members, family and friends and with the support of Hilton guests and company suppliers. All funds raised by hotels in a country will benefit young people in that same country.

Please visit our website: www.hilton-foundation.org.uk 

About ‘Small Change, Big Difference’

Campaign outline

Small Change, Big Difference is the annual guest facing campaign organised by Hilton in the Community Foundation. Money is raised by guests donating €1 on their hotel bill over the festive period (October, November and December since 2007). Since the campaign’s inception in 2004, the campaign has raised over €900,000 for charities working with disadvantaged children, including Children with Leukaemia, Barretstown, Children’s Hospices UK and Save the Children.
Hilton and Hilton in the Community Foundation administer this campaign for free. Only printing and distribution costs and local tax (where applicable) are deducted from the donations resulting in over 90c in every Euro reaching children with disabilities.

Participating Hotels

Since 2004, the campaign has been run in all UK and Ireland hotels and in 2008, was trialled in seven hotels in Germany, Belgium, Netherlands, Greece, Malta, and Austria (in addition to Australia and Japan). The seven European hotels trialled the campaign for two months and raised a total net fund of €8,925. 
Based on the success of the trial, this year the campaign will be extended to all hotels in those countries as well as other European countries which are able to participate once they have received legal and fiscal approval. 

